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S.G. Kholmovski 

 
MANAGING RETURS IN E-COMMERCE 

 
The article deals with the development trends of the Russian market of Internet 

trade in recent years. The quantitative, cost and commodity structure of the Russian 
market of Internet sales is analyzed. The situation with the return of goods from 
online stores on the world experience and the experience of Russia in terms of return 
logistics.  The main postal and customer reasons for the formation of returns from 
customers.  The main directions of reducing the number of returns are analyzed. Di-
rections of improvement of process of management of return flows for online stores 
and reduction of logistic expenses are offered.  

Keywords: Internet Commerce, return logistics, returns, reason returns, reduced 
returns, logistics costs. 
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